= BossaNova

Consulting made

Looking for a way to take your client relationship skills to the next
|l evel ? Want to create a sense of community in your conpany—at |ightning
speed? Ready for a change of pace to unwind fromthe daily grind?

How about this: performinprovisational conedy with us at your workpl ace.

Improvisational Comedy? The Team that Laughs Together, Lasts Together
Yes, you read correctly: improvisational Being an extraordinary improv-er and an extraordinary service pro-
comedy. vider are onein the same. In either role, you have to:

o ) ) - Deal with the unexpected
Not only is improv a blast, its abonafide | . Remove barriers between people—teammates, divisions, work

business tool—especially if you are in
professional services. In fact, you impro-
vise every single day. And probably don't

groups
Listen, listen, listen
Collaborate (for real)

know it. ;
Trust your clients and colleagues
Look at any client relationship, for exam- - Check your ego at the door
ple. Plan all you want, but you really have | - Make your clientslook good
no idea what's going to happen in the
next moment. How your client will react. peop! & Which ones are most relevant
. _\ e\,e\ ' N X
Or what the key stakeholders will for thet op GossaNovd S for your business right now?
. v . .
do nﬁxt. Atndbyet... o annud! Ad\“rénz nd this ayr%aof m% <o mich BossaNova will construct an
you have tobe [, netd a0 #qcations Birst part fygned 0 Tore improv workshop to meet your
ready for the om al! nop was t tve eVET L reer. Tk e
unexpected i [ ov works gon t 0 nk £0-yea CH vas ey specific needs.
' . ”memng- L ynction 10 ticipat &l perstone o
Thatswhat ev  work fun (yone partt e i he cof Te was N0 Bri in the Tal I
you're paid for. ’c\‘ha ( hat . eved tea“‘””‘ke\mm ds. H\\n‘; Lo connec I’Ing In the _a en'g.
So, naturally, you ‘.\n acti o /j di nner aft "1 had ?e" ' _pegay W Our hidden gem in the im-
improvise. Except, | pusi neso\s'S \‘?\(e never bef © prov department is Shawn
in most cases, a‘_ﬁ'*:‘“aeach other Westfall, the sole teacher of
you're usually un- | WEC oy or improvisational comedy at the DC Improv and
der the gun with the BossaNova' s own Improv Guru. We ve teamed with Shawn to

clock ticking and it's

mot all that much fun. deliver avariety of workshops for our clients. Everyone loves

him—not only for Shawn’s mastery of improv, but for his uncanny
Improv gives you a way to do what you ability to make everyone feel completely comfortable doing some-

already do, but with more humor and lev- | thing outside their comfort zone.

ity. Using improv techniques, you create ) _
connections within and across clients and | All that said, thereal talent is you (sorry, Shawn). Under Shawn’s

teams that simply don’t happen under the skilled guidance, you are the creators of your improv experience.
usual business circumstances. And that’ s when (and why) the magic happens.
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Improvise with Us!

Tell us your goals: Thinking on your feet.
More meaningful client relationships.
Listening. Or just blowing off steam. No
matter what they are, we’ll tailor a pro-
gram to meet them. Because we’re busi-
ness people first, and improv-ers sec-
ond, we know that you can’t have the fun
without the substance, and the sub-

v BOossaNova

FAC (Frequently Articulated Concerns)

“Wait! My team isn’t all that funny!” They won’'t need to
be. In fact, as the instruction makes clear, the last you thing
you should ever try to be when doing improv is “funny.”
Whatever’s funny will naturaly arise from the situation.
Y our team won't even haveto try, and you'll get laughs.

“Thelast thing we need is another

stance won't sink in without e stil (\gaor‘\)g qu_ffy team.bu.lldln“g even't. You

the fun. We guaran- consul t dy WOrE Y. might be thinking, “Sure, improv

tee you an event rut {he 1M saNov t’ Al the games are fine for having fun amongst

where your people are | 2°° posted Wit er. AN 43t TeallV ourselves. But there’sno way | could
we aths V2@ sul t Tt . . o

fully engaged, laugh- any no‘ our CON%H0 Ton t \k_\\\ in use themin areal business setting.

ing—and learning— \aU%Vr‘\‘e% now 10 ETerinical loctor Think again. The techniques of im-

simultaneously. ‘fzat ,wnich 1® Tyane rent prov teach you how to deal with the

o bﬁ‘n‘\‘es g Deve unexpected, think on your feet, lis-
BossaNova offers two g Tre ten to your clients, and provide creative

flagship programs:

Work Can Be Fun(ny).

A two-hour improv comedy workshop
with an emphasis on fun. That's right,
sometimes in order to work better, you
just gotta kick back and laugh. Don’t
worry, though: we’ll take time out to
help you connect what you're experi-
encing to your day-to-day work. Your
staff will talk about it this experience
for months, years even. The deliver-
able? Fun. Lots of it.

Improv-ing Business.

A half to full day business workshop.
Improv is more fully integrated into
your business agenda. In consultant
speak—there’s a specific deliverable
in it: your business problems and op-
portunities are creatively addressed
using improv. You'll be laughing while
advancing your business goals.

Want to make improv a truly extraordi-
nary experience for your company? In-
vite your clients to join in on the fun.

solutions to problems. What's more real than that?

“Isimprov really alearnable skill?” Absolutely. Just as
successful businesses are built on structures, ground rules,
and individuals' strengths, the same is true of improv.

You'll have awhole new appreciation for the “magic” be-
hind shows like Whose Line Is It, Anyway? once you' ve ex-
perienced improv with us. And you' Il tap into ways you can
recreate that magic for the benefit of your company and your
clients.

“We need everyoneto sign up for thisl” No problem. We
work with 10 to 100 people at atime. And our Comedy
Showcase offers ariotous two-hour “all hands’ experience to
show off the talents of all improv graduates.

Ready to Have Fun at Wrk Agai n?

Cont act BossaNova to get your teamup on its
feet. Discover ways of thinking about business
that you’ d never imagi ned before ...and have |ots
of fun in the process.

For nore information, please contact
i mpr ov@ossanovaconsul ti ng. com
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